Green Marketing : o




Green Marketing - 0 /f has to be-rear.

Offer deeply experiential opportunities:

0 A genuine-cennection-to your natural
surreundings

0 Something-to which-your sustainable' practices
can logically ,connect
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Green Marketing « 0 /t.f1as to be-real.

Wa t ,c.h: .0 WwGtr-efeornrwasc i ng. O

= Promoting green without reaily-being so: | -1«
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Green Marketing « 0 /t.f1as to be-real.

What the media is interested in relative to
green marketing:

1. Energy efficiency-and,conservation

2, Greenhouse gas emissions and clean air
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