
Green Marketing ð

It has to be real.



Ackermann PR

Green Marketing ðIt has to be real.

Offer deeply experiential opportunities:

ǒ A genuine connection to your natural 

surroundings

ǒ Something to which your sustainable practices 

can logically connect
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Green Marketing ðIt has to be real.

Watch out for òGreenwashing.ó

-- Promoting green without really being so
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Green Marketing ðIt has to be real.

What the media is interested in relative to 

green marketing:

1. Energy efficiency and conservation

2. Greenhouse gas emissions and clean air

3. Solid waste management and wastewater management

4. Environmentally friendly land use planning


