
Tennessee Department of Tourist Development
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Media Plan

FY 2010
Medium 29 6 13 20 27 3 10 17 24 31 7 14 21 28 5 12 19 26 2 9 16 23 30 7 14 21 28 4 11 18 25 1 8 15 22 1 8 15 22 29 5 12 19 26 3 10 17 24 31 7 14 21

Broadcast
Fall 2009 Network TV/Cable- 7 Near Markets 200 175 200 175
Birmingham, Greenville, Huntsville, Lexington, Little Rock, Louisville,
Paducah
175-200 TRPS per week for 4 weeks (Total TRP's: 750 per market)

Spring 2010 Network TV/Cable- 7 Near Markets 175 175 175 175 175 175 175 175 175
Birmingham, Greenville, Huntsville, Lexington, Little Rock, Louisville,
Paducah
175 TRPS per week for 9 weeks (Total TRP's: 1,575 per market)

Spring 2010 Network TV/Cable- 3 Far Markets 150 150 150 150 150 150
Cincinnati, Indianapolis, St. Louis
150 TRPs per week for 6 weeks (Total TRP's: 900 per market)

Atlanta Cable 100 100 100 100 100 100
100 spots per week for 6 weeks (Total Spots: 600)

TN State-wide Cable 50 50 50 50 50 50
Chattanooga, Knoxville, Memphis, Nashville, Tri-Cities
50 spot per week for 6 weeks (Total Spots: 300 per market)

2009 Pay-Per-Inquiry TV- Total Leads 10,000
Atlanta
Cincinnati
Indianapolis
St. Louis
Texas (Austin, Dallas, Houston)- Pilot Markets
Florida (Sarasota, Tampa)- Pilot Markets
Mississippi (Jackson, Meridian)- Pilot Markets

2009 Pay-Per-Inquiry CVB Sponsorship/Co-Op Matching Funds
Atlanta
Cincinnati
Indianapolis
St. Louis

Bill Dance Outdoors Sponsorship
Bill Dance Outdoors Sponsorship

GAC Sponsorship
1,050 spots + vignettes, billboards, etc

Print-Co-Ops
AAA Going Places Circ: 2,551,000
Full-pg TDTD, unlimited 1/6-pg partner ads

AAA Living: Circ: 514,760
Full-pg TDTD, unlimited 1/6-pg partner ads

AAA Home & Away Circ: 533,982
Full-pg TDTD, unlimited 1/6-pg partner ads

Southern Living Circ: 1,355,000
3x 1/6-pg TDTD, unlimited 1/6-pg partner ads

Southern Living- Advertorial Cic: 1,595,000
Advertorial spread, unlimited partner ads

Best of Southern Living- Full-pg Bonus

Better Homes & Gardens Circ: 1,923,000
2-pg spread (1/2-pg TDTD, 12x 1/9-pg partner ads)

Oprah Magazine Travel Section Circ: 610,000
2-pg spread (1/2-pg TDTD, 9x 1/6-pg partner ads)

Southern Lady Circ: 118,000
4-pg section (Full-pg TDTD ad/Full-pg advertorial, 12x 1/6-pg partner ads)

675 Leads

1,500 Leads
1,500 Leads
675 Leads
675 Leads

4-pg spread
Great Smoky Mtn

2-pg spread4-pg spread
Chattanooga

Knoxville

Purchased from FY 09 budget

Nashville

675 Leads

Chattanooga, Nashville, Sevierville

Purchased from FY 09 budget

February April May

Includes Matching Funds From CVB Sponsorhip

Purchased from FY 09 budget
415 Leads
415 Leads
415 Leads
415 Leads

July August September October

Partial purchase from FY 09 budget

JuneDecember JanuaryNovember March

Purchased from FY 09 budget
1,500 Leads
1,500 Leads

675 Leads
675 Leads

2-pg spread

Purchased from FY 09 budget

Memphis

1,660 Leads
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Blue Ridge Country Circ: 90,000
2-pg spread (1/2-pg TDTD, 9x 1/6-pg partner ads)

American Road Circ: 18,000
Full-pg TDTD, unlimited 1/6-pg partner ads

America's Best Vacations (TN Special Section) Circ: 1,061,000
Full-pg TDTD, unlimited partner ads

Madden STS FSI Circ: 1,200,000
1/2-pg TDTD, unlimited partner ads

Niche Print- History/Heritage
Preservation Circ: 185,000 
Full-pg (Bonus distribution at conference in Nashville)

Preservation Circ: 185,000
2-pg spread (1/2-pg TDTD, 9x 1/6-pg partner ads)

Heritage Group Insert Circ: 600,000
Preservation, Civil War Times, Smithsonian
2-pg spread (1/2-pg TDTD, 3x-12x 1/6-pg partner ads)

History Channel Magazine Circ: 275,000
4-pg section (Full-pg TDTD ad/Full-pg advertorial, 12x 1/6-pg partner ads)

Niche Print-Culinary
Gourmet Circ: 337,841
Single Leaf Insert (Full-pg TDTD, 6x 1/6-pg partner ads)

Taste of the South Circ: 118,000
2-pg spread (1/2-pg TDTD, 9x 1/6-pg partner ads)- Full-pg Editorial

Niche Print- Group Travel
Destinations Circ: 6,000
2-pg spread (1/2-pg TDTD, 9x 1/6-pg partner ads)

Group Travel Leader Circ: 30,000
2-pg spread (1/2-pg TDTD, 9x 1/6-pg partner ads)

Going on Faith Circ: 6,000
2-pg spread (1/2-pg TDTD, 12x 1/6-pg partner ads)

SYTA Teach & Travel Circ: 40,000
2-pg spread (1/2-pg TDTD, 9x 1/6-pg partner ads)

Group Travel Planet Circ: 16,000
2-pg spread (1/2-pg TDTD, 9x 1/6-pg partner ads)

ABA Motorcoach Marketer Annual  Directory Circ: 5,000
Full-pg 
Niche Print-Weddings/Honeymoons
Bridal Guide (Honeymoon & Destination Supplement) Circ: 187,000
Full-pg TDTD, unlimited 1/6-pg partner ads

Niche Print-Hunting/Fishing/Outdoors
Outdoor Life Circ: 205,300
2-pg spread (1/2-pg TDTD, 9x 1/6-pg partner ads)

Niche Print-African American
American Legacy Circ: 500,000
1/2-pg, 4-color

Outdoor
14' x 48' Highway Boards in Tennessee
Total of 12 Boards, 3x per market
Chattanooga, Knoxville, Memphis, Nashville

Contingency (off-line)

Partnership Marketing Co-op Funds

November December

(No charge for media space; production cost only)
12x Bulletins throughout Tennessee

MayFebruary March AprilJanuary JuneJuly August September October
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Display (Networks)
- Burst
     - Babyboomers target
     - Green network
- Video Egg

Display (Ad Serving)

Display
- Scripps - 20K

3,408,000 impressions

Display (Travel Sites)
- Trip Advisor
- Orbitz/Away/Cheap Tix
- Travelocity
- Expedia

10,000 sms messages/month

Display (Lifestyle Sites)
- Weather
- HULU
- Time inc.
     - SouthernLiving
     - 10Best.com
- AOL
     - Travel
Display (Niche Sites)
- Scripps
     - Food Network (Culinary)
     - GAC (Music and Arts)
- Pandora (Music and Arts)
- North American Membership Group
     - FishingClub.com 
     - HuntingClub.com

Email Marketing:
One dynamic eNewsletter per month

2 eNewsletters 10 eNewslettersMobile Marketing

Lead Generation:
- MyPoints
- Orbitz 23,500 guides 99,061 guides

10,000 SMS messages/month

800,000 emails 4,000,000 emails

$2.13 cost per lead $2.13 cost per lead

Email transmission

Pay-Per-Click:
- Google
- Yahoo 24,000 clicks 256,851 clicks

July August September October

1,920 guides 50,880 guides

May JuneNovember December January February March April


